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From: General Secretariat of the Council
To: Delegations
Subject: Presentation by EuroCommerce (agenda item 2) at the Working Party on

Competitiveness and Growth (Internal Market) on 27 October 2025

Delegations will find attached a presentation by EuroCommerce, with a view to the discussion by
the Working Party on Competitiveness and Growth (Internal Market) at its meeting on 27 October
2025.

This document contains a presentation by an external stakeholder and the views expressed therein
are solely those of the third party it originates from. This document cannot be regarded as stating

an official position of the Council. It does not reflect the views of the Council or of its members.
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Introduction

| llya Bruggeman

Director Digital, Single Market
& Consumer Policy,

EuroCommerce

Margherita Corsaro
Policy Advisor,
Ecommerce Europe
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Agenda

+ Main findings European E-commerce report
+ Policy priorities EuroCommerce
* Policy priorities Ecommerce Europe

* Q&A
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Market Overview: EU-27

Population of the EU-27

Population in millions
a60M

230M

2020 2021 2022 2023 2024 2025 (F)
SOURCE: WORLT SANK, UNIED MATIONS

Internet users
Percentage of the population aged
16-74 accessing the internet
100%

2020 2021 2022 2023 2024 2055(F) °

SOURCE: FURDSTAT, DATAREPCRTA, STATISTA, NATIONAL STATSTICAL QFFICES

P
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B2C e-commerce 16% % ™% &% %
turnover (€bn)* : | . ¢

= Growth rate 1 35% 0% 1% 5% 5%
wes Inflation-adjusted growth rate p : H :
: : €708.9

2020 2021 2022 2023 2024 2025 (F)

SOLIRCE: M= NATIONAL E-COGMMERCE ASSOCIATIONS, STATISTA

GDP and E-GDP (€bn)

The Gross Domestic Product (GDP) in £bn and the percentage
of GDP comprised of e-cammerce sales (E-GDP)

E-Shoppers

Percentage cf the populartion aged 16-74
who bought goads or servicesonline
T00%

= GDP = E-GDP

= 2022 [S8L ] et

2025 (F) l 3.90% €18,188

STURCE: IMF, NATIONAL F-COMMERCE ASSOCIATIONS, STATISTA

2020 2021 2022 2023 2024 2025 (F)
SOURCE: BUROSTAT. STATISTA, NATIONAL STATISTICAL GFFICES
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EU-27 product category purchasing, 2024

Any physical goods
Clothes, shoes or accessories

Multimedia services (music,
films, books, games)

Paid subscription toafilms, series or e

sports streaming service

Any physical goods and services N %

from private persons

Ticketsto events [N 38%
Transportsenvice/enterprise [N 38%
Dealiveries from restaurants, fast-
4 ‘ ces I 23%
food chains, catering services
Paid subscriptiontoa
: F cehvee N 2%

MUSIC streaming service

Cosmetics, beauty orwellness products | 31%
Furniture, home accessories/
] 30%

gardening products
Sports goods [ 26%
Medicine & dietary supplemants | 24%
Computers, tablets, mobile
phones & accessories [N 23%
Cther physical goods N 21%
Childrentoys/items T 20%

Cleaning products or personal

hyglene producrs I 19%

o e o %
o TR
P e o
T
:
. =

Paid subscription to an
app related 1o health or fitness 7%

56%

AST3MONTHS

SOURCE EURDSTAT (20247 PERCENTAGE OF INDIVIDUALS WHOPURCHASED ONLINEIN TF

)
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EU-27 cross-border online purchase, 2024

National sellers

Sellers from other
EU countries

Sellers from the rest of the
werld {nen-CU countries)

Sellers from
unknewn countries

Sellers from other
countries (EU or nan-CU)

EURDSTAT (20243 PERCENTAGE OF MDIVIDUALS WHO PURCHASED ONLINE [N THE LAST 3 MONTHS
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EU-27 digital intensity, 2024

Entarprises with very high digital intensity index

mlLarge enterprises
mSMES

Enterprises with high digital intensity index

Enterprises with low digital intensity index

2%
Enterprises with very low digital intensity index l

SOURCE: FURGETAT
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EU-27 digital intensity, 2023

4%

Enterprises with very high digital intensity index

mlLarge enterprises
mSMES

Enterprises with high digital intensity index

Enterprises with low digital intensity index

Enterprises with very low digital intensity index

31%

SOURCE: FURGETAT
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Infrastructure, Logistics & Sustainability Rankings

Serormance T

srformance T

Bl e L e HEo o s e o B b

i, 28, 5 i Iigi, BS
Belgium {7 i56 i 24: 14 18 Austria 7 i 32 Bulgaria 51 55 28 37 41
France 13 {34 : 4 ! 13 i 5 Czech Republic fa3isa - 117 [0 Croatia 63 L EE - | D% B
Germany i3 12 14 3 ;4 Hungary i 51 59 44 ¢ 30 21 Romania 51 72 : 30 i 358 37
Ireland P26 120 3416 |3 Poland i26 137 (16 19 9 Cyprus 51 (38 © - | 43 | 56
Luxembourg P2 45 : - : 2 (39 Slovak Republic f43 160 - 18 16 Greece 19 03 18 1 27
Netherlands 3 i1 i 8 12 (23 Slovenia fa3 iz | - 12 12 Italy 19 051 20 20 2
Denmark 5P 4 1l g3 Malta 4328 | - 15 |24
Estonia i ;2 (51 1 Portugal 38 i 49 28 26 20
Finland 3R E BEE Spain P aEaY BET
Latvia iz i . I3 138
Lithuania fss 21 i15i 22 (20
Sweden SR L
Logistics Performance Index (LP1): E-G nment Devel Index: Inclusive Internet Index: Environmental Performance Index: SDG Index Ranking:

“he E-government Development
Index measures the wilingness and
capacity o* naticnal administrations to
use imormation and comnTunication
technologies in crder fo deliver public
services,

Berichmark based on internet availability,
FHordatility, relevance and the readiness
of people to use it

This index provides a data-driven
surmmary of the state of sustainability
using 22 performance Indicators across
11 Issue categories, the EPI ranks
countries on envirenmental health and

LPl measures perormance along the
logistics supply chain within a ceuntry.

ecosystem vitality.

P
EuroCommerce
g e 3 e

This index provides an assessment of
progress made towards the SDGs by all
UN Mernbor StatesThe SDG Indey, in
which scores are presented on a scale
of 0te 100 and can be interpreted as

a percentzge towards optimal SDG
perrermance

SOURCES: UNITZG KATIONS: & GOVERNMINT CEVELGEMENT INDEX REFORT
2024, THE ECONOMIST IGENCE JMIT: INC_JEVZ INTERNET INCEX
2022, YALLUNIVERSTTY: SNV RONMERTAL P22 5ORMANCE INDCX REFORT
2085115 TAINARLE B/ GPUEN T BFAOT 2025 1M SWENE NG | HE 5
STIMULUS
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E-commerce Overview: By Country

Internet Denmark 100%

users per Switzerland 100%

country, 2024 Nettierkida kit
Norway 100%

Percentage of the —— 99%

population aged

16-74 accessing the Ireland 99%

Luxernbourg [INEEGEGEE—— 20%
Sweden I 98%
Finland I 98%

United Kingdom I — 98%
Spair I 5%

Belgium I — 95%

Austria I 95%

France I — 95%

Internet.

Czech Republic I — 94%
Hungary I — 94%
Romania I — 94%

Basnia and Herzegovina [ —— 57%
Crosti [ 85%

Ukraine [ 79%

Moidove . 64%

SOURCE EUROSTAT, DATAREPORTAL NATIONAL STATISTICAL OFFICES, STATISTA.

F

EuroCommerce
s

E-shoppers irelanc | — 95%
per country, Netherlands I — 94%
2024 Norviey N — 0 1%

Denmerk N 91%
PRt o icelanc I — 91%

popationneed 1698, o _—_—
who bought goods or United Kingdom %

R Seden I, ¢5%
2 Switzerlend [ 54%
CzechRepubic N §1%

Lixembour; I 0%

France I 0%

Finiend I 79%

Slovalc Repusiic (NI, 75%

Germany N 75%

Belgum I 76%

North Macedoniz N ———————————— 58%
Romania I 56%

ltaly I 54%

Bulgera [ 50%

Bosnla and Herzegovine [ 4%
Albzania I 38%

Montenegro 35%

Moldova S 2%

SOURCE ELROSTAT, DATAREPORTAL HATIONAL STATISTICAL OFFICES. STATISTA
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Online purchasing nationally and cross-border, 2024

= From national sellers = Fromsellers from other EU countries = From sellers of the rest of the world (non-EU countries)

e —
Austria I, 5%

=T 2
e
Relgiurn I 7
== 6%
e —— 957
Bulgaria I e
N o

S
Croatl I
= o

. ——
Cyprus | %
_—47%

Catsehi _—ﬁ
Republic

7%

e
Denrrark I a
= o

I,
Estoniz I ——————————————————— %
===, e

P
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80%

Finland NG %
== i
I, ™%

France I %
— 3
., T
Germany I 20%
= ]

S
Greece IS an
(=== S

I
Hurgary %
=

7%

= = = S
irelanc I 5%

= 7%
S .

Iraly I a
= 2%
I, %

el 5%
a——— %
I ——— 2%
Lithuania I =
[ %

I O
Netherlands IR 34%
21%

=
I, ——
Foland IR 3%
= L
I
Portugal I %
[— =%
I —— o
Remania [INEGNGE 9%
[ ™
e —— =
Slevak Republic [ EEG— 3%
== %

e
Sloveria I

[ —c: Lo
I, o

Spain I 2%
I %
i
Sweden NS =%
7} 16%

14468/25
ANNEX


https://www.parlament.gv.at/le/link?gp=XXVIII&ityp=EU&inr=40683&code1=RAT&code2=&gruppen=Link:14468/25;Nr:14468;Year:25&comp=14468%7C2025%7C

' ABuBWe | ed MMM

E-commerce Overview: By Country

E-GDP by Estoniz [ 13.17%

B2C Hef;‘g;f];:ﬂ 17%
e-commerce Ukraine 92% country, Greece I 767%
growth rate by Bulgar!a )= 1 20% 2024 Denmark I ——————————————————— 6.49%
24" Estonia [N 18% France I 6.00%
country, 2024' |\ . icns o 15% The percentage of Py i
Serbia [ 15% Sobomerbed o Poland I 5.17%
Albania IR 13% (E-GDP) United Kingdom* [ 4.46%
Poland IR 13% Moldova I 4.28%
Speain IR 13% Czech Republic NG 3.51%
Lithuania IS 13% Portugal NG 3.41%
Sweden [ 1% Romania I 3.30%
Cyprus [ 11% Netherlands [ 3.18%
Moldova I 1% Ireland [IEG—_— 295%
Slovak Republic I 1% Belgium [ 2.83%
Latvia S 1% ezly 267%
Croatia - 11% Sweden I 2.48%
Romania I 10% Cyprus IS 2.48%
Slovenia [ 10% Norway I 2.43%
Ireland B 10% Bulgaria [ 2.26%
10% Basnia and Herzegovina [N 2.21%
Maita B 9% Iceland - 2.19%
fceland B 8% Germany I 2.19%
Portugal [l 7% North Macedonia [ 2.10%
Belgium I 7% Montenegro [IE 2.02%
Luxembourg I 6% Austria [IIEGE 2.00%
Mentenegro Il 6% Finland I 1.94%
Hungary I 6% Albania IS 1.93%
United Kingdom I 6% Switzerland - 1.81%
Italy B 6% Malta I 1.68%
Switzerland 6% Latvia S 1.66%
Netherlands - 5% Hungary IR 1.57%
Greece [ 5% Slovak Republic [ 1.49%
Finland [} 4% Lithuania [ 1.32%
Norway I 4% Slovenia [l 1.30%
Denmark [ 3% Croatia R 1.26%
Austria [ 3% Luxembourg [ 1.22%
Germany 0% Serbia [ 112%
Czech Republic 0% Ukraine [l 0.91%
SOURCE: NATIONAL E-COMMERCE ASSOCIATONS. STATISTA SOURCE: IM8
2024 * Due to2 change in the data source, the reparted E-GDP share for the United Kingds 2 fy rthan
* Figures afectes by the corrgendum

* Bosniaan Dorted s sgr

d

F
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E-commerce trends, opportunities and challenges

* Growing and diversified consumer demand. Convenience,
sustainability, personalisation

« Simplification through digitalisation, competitive circular economy,
funding and support programmes

« Opportunities for businesses. Process optimisation, digital uptake,
new markets (circular economy)

« Challenges for businesses. Level playing field issues, lack of
scalability, compliance journey
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Policy priorities EuroCommerce & Ecommerce Europe
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o
More effective and efficient enforcement of EU rules! s

8

EuroCommerce

" Retail & Wholesale
an¥
COMMISSION

EU NETWORKS OF

www.eurocommerce.eu/compliance4all
NATIONAL ENFORCEMENT 7
AUTHORETTRS W o #Com F‘J lianced4All
EU LEGISLATION GIVING Tlg;(
THE MANDATE TO GRO
ENFORCEMENT NETWORKS 00

)
w
s | 2
o] [ -
S x %
o m
o m 3 =
9, | =
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Restoring the level playing field in retail

10 Key Recommendations

(&
8883

Establish an EU Enforcement
Collaboration Framework

Create a Commission Task
Force on Unfair Competition

Include Enforceability
in EU Impact Assessments

Introduce EU-Level Market
Access Restriction Instrument

Certify Authorised
Representatives

Accelerate EU
Customs Reform

" #compliancedall

Expand Commission Implement an EPR
Investigative Powers Digital One-Stop Shop
‘-.
EuroCommerce
&), Review the Consumer Protection 551 ) Deploy the Digital Product ek
OO0 - Cooperation (CPC) Regulation Z5 Passport (DPP) for Compliance WWW.eurocommerce.eu
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Ecommerce Europe Policy priorities

« MSR and NLF not fit for current e-commerce challenges

* Revise framework to make compliance a business incentive and a tool
facilitating enforcement

« Rationalise and prioritise product requirements for all involved actors

« Harmonise enforcement actions with a focus on EU REO

« Address grey areas between compliance of online content and
compliance of products

« Adapt concept of (first) making available on the market in e-commerce
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Questions?
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Thank you

Ecommerce Europe

Rue du Commerce 31
1000 Brussels, Belgium

WWW.ecommerce-europe.eu
info@ecommerce-europe.eu
+32 (0) 496 273 060

EuroCommerce

Avenue des Nerviens 85
1040 Brussels, Belgium

www.eurocommerce.eu
eurocommerce@eurocommerce.eu
+32 2 737 05 98

g EUROPEAN -
E-COMMERCE
REPORT =
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